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OBJECTIVES 

 During this chat participants will: 

 Understand the value and goal of outreach for their bereavement programs 

 Explore a variety of ways to promote bereavement programs and services 
to their own and to community bereaved 

 Identify audiences based on goals/expected outcomes 

 Discuss partnership with community organizations/events 

 

 
 



QUICK CHECK 

 What motivated you to participate in this chat today? 

 What burning questions do you have coming into this discussion? 
 



YOUR BEREAVEMENT PROGRAM IDENTITY 

 Consider your organization and program’s past and current identity 

 

 

 

 Now consider where you would like to go! 

 Ensure leadership support and vision are in alignment with your efforts 

 And explore your capacity amongst staff, administrative support and 
volunteers (for current and possible future) services 



COMMUNITY NEEDS ASSESSMENT 

 Know your community  

 Assess what is already available 

 Assess what is not available/unmet needs 

 Consider your interests, strengths 

 Trial and error 

 Be aware of/attend to  

 changing demographics 
 



CHAT 

 What are some programs you are interested in trying out? 

 

 In what ways have you used or are you considering using media to help 
spread the word and raise awareness of your program? 

 



OUTREACH: FORMS OF MEDIA 

 Web-based 
 Organization’s webpage 

 Social Media 

 Blog 

 Print 
 Program Newsletters & Mailings 

 Flyers 

 Radio 
 Local/area Newspaper(s) 
 Current or past users 
 In-person outreach 





CHAT 

 What have been some programs you have tried that you found your 
outreach efforts to be most successful? 

 Least successful? 

 Why or why not? 



CURRENT USER FEEDBACK 

 Initial “Introduction to Bereavement Program” opportunity 

 Invite participants who presently receive your counseling and support 
group services to complete a survey or evaluation to elicit their ideas: 

 How did they find out about you?  

 What would they like to see? 

 Feel is missing from what you offer? 



USER FEEDBACK - TRACKING 

 Track direct, in the moment verbal feedback as well 

 Capture data and watch for patterns of unmet needs and opportunities 

 Consider reducing efforts in non-fruit bearing endeavors 
 



POWER OF POSITIVE EXPERIENCE 

 Often, the best outreach is that from the voice of someone who has 
benefited from your service 

 Word of Mouth 

 Showcase a Personal Story 

 Legacy work 

 Funds 

 










CONTENT 

 What should we include in our outreach? 

 Who 

 When 

 Where 

 Cost 

 Registration as a helpful tool 



OTHER OPPORTUNITIES AND PRACTICES TO CONSIDER 

 Etymology of the word hospice: hospitality  

 Serve as community experts during time of tragedy (national and/or world news) 

 Connect with local funeral homes, area on aging, medical examiner or coroner’s 
office, etc. 

 Cultivate relationships with School Counselors, HR, EAP 

 Reach out to Senior Homes, Long-Term Care facilities (staff and residents) 
 

 



CONCLUSION & QUESTIONS 
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