COMMUNITY RELATIONS & OUTREACH
FOR BEREAVEMENT PROGRAMS

| ﬂlil

]
) | T:’:I 'rf:'?
s 1. L_ 5. . 1 - - .:l. ! jn'




NATIONAL COMMITTEE FOR HOSPICE
AND PALLIATIVE CARE
PROFESSIONALS (NCHPP) COMMITTEE
SPEAKERS




OBJECTIVES

® During this chat participants will:
= Understand the value and goal of outreach for their bereavement programs

= Explore a variety of ways to promote bereavement programs and services
to their own and to community bereaved

= |dentify audiences based on goals/expected outcomes

= Discuss partnership with community organizations/events




QUICK CHECK

" What motivated you to participate in this chat today?

" What burning questions do you have coming into this discussion!?



YOUR BEREAVEMENT PROGRAM IDENTITY

= Consider your organization and program’s past and current identity

" Now consider where you would like to go!

= Ensure leadership support and vision are in alignment with your efforts

= And explore your capacity amongst staff, administrative support and
volunteers (for current and possible future) services



COMMUNITY NEEDS ASSESSMENT

= Know your community

= Assess what is already available

= Assess what is not available/unmet needs
= Consider your interests, strengths

= Trial and error

= Be aware of/attend to

changing demographics
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" What are some programs you are interested in trying out?

= In what ways have you used or are you considering using media to help
spread the word and raise awareness of your program!?



OUTREACH: FORMS OF MEDIA

" Web-based
= Organization’s webpage
= Social Media
= Blog

= Print

" Program Newsletters & Mailings

= Flyers
= Radio

= |ocal/area Newspaper(s)

= Current or past users

= |n-person outreach
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“Journey Through Grief”
A SICWERK BEREAVEMENT SUPRORT GROLIP
Wednesdays, 3:30-Tpm

Januwary 13- February 19, 2014

Montehore Boardrooms A & B
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GRIEF
SUPPORT GROUP

You've lost someone beloved to you. Your
grief is very personal. Whether this loss was 3
recent or years ago, we believe that you have =
the right to grieve in your own way and in your
own time. Sanctuary Counseling provides a
safe and compassionate place - a sanctuary -
for you to find support during this difficult time.
Our goal is not to help you “get over” the loss,
but rather to find healthy ways of honoring and incorporating it into your life.

B M
il Pyt | et
e DR

£ E FiE

Give yourself the gift of time and space to grieve and to experience sharing
with others who understand your loss. Facilitated by an experienced and
certified Thanatologist and Licensed Psychotherapist, these weekly groups
are structured in eight week blocks to foster meaningful connection in a
consistent group. We invite you to join us. For more information, please
contact Heather Kramer Almquist, MA, LPC, CT at 610-385-3155 or via email
at heather@sanctuarycounseling.com. You are welcome here.
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ONGOING WEEKLY GROUP SESSIONS
IN 8-WEEK BLOCKS

SANCTUARY COUNSELING, LLC
1125 Ben Franklin Highway West

Douglassville, PA 19518
610-385-3155
www.sanctuarycounseling.com




CHAT

" What have been some programs you have tried that you found your
outreach efforts to be most successful?

= | east successful?

* Why or why not!



CURRENT USER FEEDBACK

= |nitial “Introduction to Bereavement Program” opportunity

= Invite participants who presently receive your counseling and support
group services to complete a survey or evaluation to elicit their ideas:

= How did they find out about you!?
"= What would they like to see?

= Feel is missing from what you offer?




USER FEEDBACK - TRACKING

= Track direct, in the moment verbal feedback as well

= Capture data and watch for patterns of unmet needs and opportunities

= Consider reducing efforts in non-fruit bearing endeavors
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POWER OF POSITIVE EXPERIENCE

= Often, the best outreach is that from the voice of someone who has

benefited from your service

= Word of Mouth

= Showcase a Personal Story /\
= Legacy work l ﬁ
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= Funds
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MOST POPULAR
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Grief group helps surviving
siblings cope

By Karla Peterson
Contact Reporter
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@ Temecula Valley Chamber of Commerce

#FridayNewsFlash The Elizabeth Hospice will be
presenting: Coping with the Holidays at Temecula
Valley Hospital on Tuesday, December 19, 2017, 5:30
pm - 6:30 pm

The Elizabeth Hospice Presents: Coping with the Holidays
Location: Temecula Valley Hospital Operations Center
~Tuesday, December 18, 2017, 5:30 pm - 6:30 pm ;
Please join Michelle Brown, MA, LMFT, Staff Counselor, and learn tips; tools
and support for coping with the holiday. season while grieving a loss.
Free to the community.
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Rancho Santa Fe Women’s Fund supports

; - : The Elizabeth Hospice Children’s
Hospice hosts camp for grieving children Bereavement Program
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! We've got your storage solutions!

he Rancho Santa Fe Wemen's Fund recently awarded The Elizabeth Hospice a grant B Fiace your a 2gin. 4

of 18,042 in support of the Children’s Bereavement Services.
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Elizabeth Hospice gets grant for children's
room







CONTENT

" What should we include in our outreach!?
" Who
" When
" Where

= Cost

= Registration as a helpful tool




OTHER OPPORTUNITIES AND PRACTICES TO CONSIDER

Etymology of the word hospice: hospitality
Serve as community experts during time of tragedy (national and/or world news)

Connect with local funeral homes, area on aging, medical examiner or coroner’s
office, etc.

Cultivate relationships with School Counselors, HR, EAP

Reach out to Senior Homes, Long-Term Care facilities (staff and residents)



CONCLUSION & QUESTIONS
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